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Are you constantly worried about achieving your sales
. ‘\3‘\1“\-1 goals and targets? Do you do everything in your abil-
%ﬂ‘\% ity to close that important sale, but to no avail? Are
you desperately seeking a way to break through your
current barriers to increased sales and reach the next
level?

Sales Champions is the exclusive group coaching program
starting in January 2012 for small to medium sized busi-
nesses by Lorna Powe from SalesPartners. This opportunity is
aimed at small to medium sized businesses that would like to

Letds Connect: improve their sales. It is a high impact and yet economical
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approach that will deliver massive value at an investment of
only R1250 a month over 6 months!

We work with you to Develop Your Sales and Marketing Mindset

AwWe Test and Measure Everything We Do

If you cannot measure the results of a strategy, DO NOT DO IT! You will waste time and
money. Hope and prayer is not a marketing strategy! In fact, it can be suicide for a small busi-
ness.

AWe Move From Strength to Strength

We choose a strategy and we work it until we either master it or prove that it will not work. DO
NOT BOUNCE from strategy to strategy! All you will accomplish is wasting resources and time.
People need to hear a message seven times before they are likely to act on it. Do not lose faith
in a new strategy too early. Continue testing and measuring. Change headlines, test different
offers, but do not just bail and run to the next more exciting strategy.

This does not mean you cannot have more than one strategy going at a time (far from it). It
just means that it takes more than a few weeks to accurately tune a marketing campaign. Mar-
keting is a discipline that takes tremendous amounts of practice and accountability to find the
right mix of message, frequency, and offer.

ABuild a Perfect 10 Marketing Machine

Most businesses only have one or two marketing strategies running simultaneously, and these
are usually done without any testing or measuring of results. As a Sales Champion, you will
develop ten different strategies to run concurrently, success grows over time through this activ-

ity.
AMassive Action = Massive Results; Moderate A

You must create Escape Velocity on your Marketing Machine if you ever hope to create sustain-
able growth. This requires doing the RIGHT THINGS in MASSIVE AMOUNTS over LONG PERI-
ODS of TIME.

ABuild a Team so You Can Focus on Making Mone
Recruit people and connect a major portion of their compensation to results. If you are win-

ning, they should be winning, aswel. <RXU PDQWUD VKRXOG EH 3+RZ FDQ
GR WKLV IRU PH"’

Al't Doesndt Matter What You LIKE; It Only Mat
Marketing is not about preference or ego. Marketing is focused only on what works and what
GRHVQITW ZRUN EDVHG VR OHb®ever Qounniidd ntaké Suré gou have a mean-
ingful base of data to analyze. Fall in love with results rather than methods!

ACampaign Break Even Analysis on EVERY Campai
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Click here to find out more.

What is your personal code?
"Greatness doesn't happen by chance, nor does it occur in a vacuum. Greatness comes from,
first, a passion for what you do; and second, a clear understanding of what you can and want
to be best at.
The third component involved in any great story about someone going from rags to riches,
overcoming adversity, achieving success in any area of life is a personal Code of Honour, a
set of personal rules and agreements that they are unwilling to compromise.

Do you have a Code of Honour for you ? What are your rules ? To what do you hold yourself
accountable ? Who the heck are you ?

You see, because when all the smoke clears, they can take away your money, your possessions,
your friends and even your health, and what you are left with is your honour.

In those terms, what is your Code of Honour ? | have found that the most powerful people are
not always found on the cover of Newsweek, Fortune Magazine or Sports Illustrated.

Sometimes they may be sitting in the office next door. They are those who have decided in life
to take a stand about who they are, what their standards are and who they want to be without
regrets.

My suggestion is this: If you haven't done so already, sit down and look at your financial life,
your health, your relationships and your values, and create your code. 3 :KDW DUH \RX
commit to for yourself and your family ? What do you stand for ? "

Try this exercise . Answer each of the following questions in the form of a list :

What am | most passionate about ?

What can | be best at ?

What do | want to be best at ?

What do | stand for ?

What do | want out of life ?

How can | achieve my goals ?

Who do | know that has what | want (or admire ?) Why do | admire them ?

What do | see as unacceptable behaviours for successful people ?

What do | dislike ? What would | like to avoid ?

What are my necessities in life ?

What should every person try at least once before they die ?

Can you think of any more questions ? Use your answers to begin to form your personal

code. Once you have your code you will find a new level of focus and a more defined path to
achieving your life goals.

Warm regards,

Blair, Terry and Lorna
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